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DA N | I_O CAS C E I_ I_A An explosion of colours, an original way

of presenting and experiencing clothing
DI JAIME MALDONADO and accessories that makes them feel like

works of art, constantly changing and
evolving: Danilo Cascella travels the world
in search of the new, quirky trends that

Un’esplosione di colore, un modo originale he’ll turn into the new must-haves of the
di proporre e di vivere abiti e accessori come Smeralda season. Casually dressed, fit and youthful, he
fossero quadri in continua evoluzione. E lui looks more like the older
gira il mondo, viaggia alla scoperta di nuovi brother of his three chil-
trend che diventano i must della stagione dren than their father!
smeraldina. Ma non le solite cose, ovvia- Cascella’s sharp, analytical
mente! Giovane, stile casual, fisico atletico, gaze takes in the people he
tanto da sembrare pit1 il fratello maggiore dei encounters, assessing and
suoi tre figli, Danilo Cascella ha uno sguardo attento a percepire la personalita di chi interpreting their style. His
ha di fronte per poi interpretarne lo stile. In 40 anni di attivita, vissuti in parte vi- career spans forty years,
vendo all’ombra del padre, suo mae- partly spent working for
stro, per carpirne i segreti e in parte da his father, his guru, learning his secrets, and partly as out on his own.
protagonista, la passione per questo Allin all though, he is as passionate about his profession as ever. Cas-
mestiere non ¢ mai diminuita. Cascella cella can dress anyone, whether they live in the spotlight of the party
veste tutti, dal dandy all’hippy chic, and celebrity circuit or feel more at ease in jeans, sweater and train-
dal classico allo street style, chi vive ers. He can work with any look: dandy to hippy chic, classic to urban
una vita in prima linea tra feste e chic. Danilo describes his clients as very special — they’re used to trav-
mondanita e chi ama uno stile piu ri- elling light, exuding a distinctive personal style and show an imme-
goroso, o semplicemente chi si sente a diate, instinctive understanding of which garments best express their
proprio agio con personalities and lifestyle.

jeans, maglietta e

scarpe sportive.

Danilo descrive i suoi clienti come molto spe-
ciali: abituati a viaggiare senza valigia, padroni
di uno stile che sanno interpretare, pronti a ri-
conoscere subito i capi che pilt esprimono il
loro modo d’essere.

ACCCCC ACDCCCC BspriB 1BeTa, HEHOBTOPUMBIH, IOCTOSHHO
OGHOBJIAIONIUIICA CTH/Ib OJIeXKIbI U akceccyapoB. OH KPY>KUT 110
MMPY B IIOMCKE HOBBLIX BEAHUN U TEHAEHI MU, KOTOPbIE CTAHYT
BIIOC/IECTBUU HEOThbEeM/IEMOI YacThio Msympynnoro cesona. U,
KOHEYHO JKe, 3TO He OyzieT 4T0-TO 00bIdHOE ¥ n36uToe! Mo10/10il, aT/IeTHYECKOTO TeI0OCT0KEHNU S, IIPENIIOYUTAIOIINIL B OJEXK/Ie MOTYCIOPTUBHBIN CTHIIb,
OH CKOpee COMIET 3a CTapliero Gpara psiioM CO CBOUMMU TpeMsi CBIHOBbAMU. Buumarensubiit B3rian Danilo Cascella coco6en ynmoBuTh MHIMBUIYA/Ib-
HOCTD JII060T0, CTOAIIIETO IIePe]l HUM, YTOOBI 3aTeM IepefaTh 3To B cTHIe onexie. COPOK JIeT JieATeTbHOCTH, 4aCTh U3 KOTOPBIX JJaHM/IO IPOXWI B TeHN
OTIa, 06y4YMBIIIEro ChIHA CEKPETaM MacCTePCTBA, @ YaCThIO B Ka4eCTBE IVIABHOTO Iepos, U3BECTHOTO Ge3rpaHuy-

HoI1 mo60BbI0 K cBoeMy jieny. Cascella omeBaeT Bcex: OT IeHIM IO XUIIIIN, OT TeX,

KTO IPEIIIOYUTACT KIACCHYEeCKHIl CTHIb, 10 JIOOUTE/Iel CTUIIA Y/INIL, OT TeX, KTO

MPUBLIK OBITH B MEPBBIX PANaX Ha BeYePUHKAX M CBETCKUX MPUEMAX, /IO TIOYHMTA-

Tejleit 6ojlee CTPOTOi M IIPOCTOI OfeXKIbI, TyBCTBYIOLIUX ce6si KoMbOPTHO B

IXKHHCAX, Maiike U CHOPTUBHBIX Ty(isx. [laHM/IO ONMUCBHIBBIET CBOUX K/IHEHTOB

KaK JTIofIeil 0CO6eHHBIX, ITPUBBIKIINX My TEIIeCTBOBATh 6e3 6araxa, 06/1analonInx

COGCTBEHHBIM CTUJIEM M CIIOCOOHBIX IIPU3HATD TO, YTO 60J1e€ TOYHO BbIpa’KaeT UX

~ONMMMLINITY

06})33 JKHU3HU U UHIUBUYA/IbHOCTD.



